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Project overview

The product:

"Happy Giving” is an efficient online
donation portal with recurring monthly
donation option and summarized reports
for Donors to give easily, joyfully,
consciously and frequently.

Project duration:
Oct 2021 to March 2022

OURPROJECTS ABOUT US DONATE 000

Education for every Child

Children are the future for every nation Do you
‘want to contribute to their bright future?

GIVE NOW

Most Trusted and Easy Giving Platform

& &l ® &
Annual repcets Recurring Donations Accreditons Diffseant Curencies Tax Exgmption
Choose your Cause

Chid Education Medcal Ald Free Meals Covid Reliet
Donors Speak
Rahul Singh Pooja Kapur Natini R Adain Dooizh
"So happy to contributel’  'Love to make them smile!’ ‘Giving made so easy!’  Monthing giving is awesome!’
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Project overview

0

The problem:

Busy but compassionate Donors lacked the
time to repeatedly fill same donation details
every month and also were unable to organize

their donaton data to give consciously.

>

The goal:

Design a responsive website which will help
with recurring monthly donation option and
summarized reports for Donors to save time
and effort and help them donate happily and

peacefully.
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Project overview

o

My role:
Owner and UX Designer for Happy Giving
responsive website from conception to

delivery

=

Responsibilities:

Conducting Interviews, paper and digital
wireframing, low and high fidelity prototyping,
conducting usability studies,accounting for

accessibility and iterating for designs
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e Userresearch

Understanding s Personas
the user e Problem statements

e User journey maps
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User research: summary

o

| conducted user interviews, empathy maps and did user research study to understand my users
and their needs and desires better. Two primary user groups identified through research were the
busy professionals who wanted to donate quickly and easily and the other Donor group who
wanted to contribute consciously where donations were most required.

The user groups confirmed initial assumptions of Happy Giving that time, efficiency and data were
major factors for easy and joyful donations. | also discovered additional challenges like
authenticity, security and trust which were equally or more important for Donors.

Google



User research: pain points

Pain point

Busy Donors did not
want to spend precious
time and effort in filling

up same details for

recurring donations

Pain point

Very few Donation
portals provide
customized donation
details or reports

Pain point

Very few platforms with
assistive technologies
for better accesibility like
different languages,
screen reader, big icons

Pain point

No platform with
monthly reminders or
help with tax
exemptions for
donations
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Persona: Ritika

Problem statement:

Ritika is a financial consultant
who needs an efficient online
donation system with recurring
monthly donation option and
summarized reports as she
does not want to spend time
and effort for repetitive

donations.

“ Gives me so much peace and joy to be able
to contribute to someone’s happiness”

Goals Frustrations
@ Anefficient online donation

recurring monthly donations
@  Areport to summarize my :

donations for different purpose

causes

dont miss this important i o
event and feel uilty later benefitted by my donations

@ 'The details have to be filled again for

system with option for easy the ditto same donation every month”
@ “No clue how much | have donated for

any cause , this is important for my tax

@ “Have to put donation reminders on

©® Amonthly reminder so that | my phone notes so that | don't miss”
“No details on who was specifically

Ritika, a busy financial Consultant, From Kolkata, India, is a compassionate

Ritika Biswas online donor and regularly makes donations for any cause which touches
her heart. Though most of the donation portals are pretty efficient, she
Age: 36 rues the time and effort it takes to fill up the details everytime and to
Education: MBA Finance remember how much she has donated for a particular cause. She would
Hometown: Kolkata, India be very happy if she was able to save her preferences for easy repetitive

monthly donations and get a summarized report of her donations. This
would save her time and effort and would give her a feeling of
contentment and peace, to be able to contribute more to the society.

Family: Married
Occupation: Financial Consultant

Go
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User journey map

Mapping Ritika's user
journey revealed how
helpful it would be for
users to have access to an
efficient donation platform

like Happy Giving.

Persona: Ritika
Goal: Do recurring monthly donations and get reports to donate joyfully, consciously and easily!

Do one time or Getremindersby | Availsummarized KOS Feel Joyful
ACTION Make an account the donation
recurring donations emailand sms donationreports and Happy
was used
A. Sign up with details like A. Autofill form from profile A.Choose toget reminder A.Getsummarized A. Get thank you mail A. Donations are done
name, email, phone B. Give option for one time, before the set date donation Reports andletter with details of regularly
B. Add bank details for monthly, yearly donation B. Send email and sms B. Download option where the donation was B. Donor knows where
recurring payments C. Give option for default alerts C. Getonline Receipts and used heis donating
C. Choose language cause also on mail B. Geta token gift for C. Donoris happy to
D.Contactus andchat D. Setdate for recurringon D. Tax exemptions are regular yearly donation receive gratitude
optionforany queries calender explained willbe happy to mails and gifts
E. Bigicons foreach cause E. Speak to our tax specialist C.Get newsletters with D. Donoris able to
TASKLIST for greateraccessibility eventsand donation donate joyfully,
F.Contactus and chat receipients photos consciously and easily
option forany queries
G.Voice Recorder
» Apprehensive « Frustrated » Thankful +Glad » Joyful = Joyful
FEELING » Stressed « Irritated +Relieved +Focused + Overwhelmed * Thrilled
+ Not Sure *+ Relieved * Happy + Practical + Tearful + Content
ADJECTIVE + Distrust +Happy + Blissful +Moved
+ Peaceful * Happy
Awebsite to donate easily Recurring pay ption with R for in Elaborate d reports Gratitude to the Donors The Surprise token of
tovarious authentic causes all payment methods and case cfonetime with all details like date, willinspire more gratitude every year
It should have different smooth payment platform. amount, cause which can be donations end inspires the
IMPROVEMENT language options. downloaded Donors formore
OPPORTUNITIES especially Indian charity.

languages.
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e Paper wireframes

Starti ng e Digital wireframes

the design e Low-fidelity prototype
e Usability studies
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Sitemap

Happy Donate Sitemap

About

Who we are

Meet the Team

OurDonors

Annual Reports

Our Projects

Food Grain

Medical Aid

Donate

Monthly/Yearly

Reports

Set reminders

Tax Exemptions

Forgot
Password

Create Account

Language

Bank Details

Footer/Other

Social Media
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Paper wireframes

Iterating these paper sketches

made it very easy for me to

choose the important and

relevant elements for the initial
digital wireframe. Keeping the
home page simple, uncluttered,

highlighting the Vendors and

planners was my major focus.

Also keeping the navigation easy.

Stars were used in each sketch to mark the elements to be used in the initial digital wireframe
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Digital wireframes

As the initial Design
phase continues, all my
screen designs are
based on the user
research and findings.
Accessibility feature
was an important
feedback along with
making responsive
designs for the website

to fit all screen size.

ot Trusksd an Eary Giwing Plstfiorn

Annual reports of
all charity done with
Donations for
authenticity

Facility to set
recurring donations
to save time and effort

Testimonials
from Donors
to generate
trust

LOGD

S RN

\\\\ Featured Charity
— I
- oowrE
Most Trusted and Easy Giving Platform
AN reporis Recumng Danations AeCoilin Difterent Cunercks Tax Exerription
Choose your Cause
P OGO G A
Big |
Donors Speak bette

9 ® ®

LOGO

Get Updates

Language
change for
better
accessibility

cons for
r accessibility

Subscribe
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Digital wireframes

Recurring monthly
donations, currency change
and showing contact details
upfront was also important
user feedback. Easy
navigation from each
screen was crucial for

better usability.

Breadcrumbs for

el Hiitun il Edducalicn ) Dot

easy navigation

Currency change
to make donations
more accessible

—_—

Donate
Already beren o oczoent? Log in

Full hlama

Ernail Address

Donafion Ranaid B4 Se sant fo this Emal A7
Phiaa NG

Chovse Couse

Froquanily Asdmd Ouestions.

o o

é Crild Educalion (8] adioing

” Frina Mosls ﬁ Coonied Filiol

Chitss Curmercy w

Monthly option
for recurring payment

Help with tax

L BoG TAX BEMEFITS

exemption for
donations

Hir ey Gl
Call 1 o0 v GOBET 5543 or deop us
anail it contactahagpyghingorg

Fireds i chiilly paieel o
educiling & Lnderarhiiged
child acroes Incia The cosls
inchuda actual school focs and
1% oporabional casts.

lime i 50
Cur support toam will halp.

o iy s cerialion al Aty
recpaini

Incame Taw ACt 121

Al Tax psemptions,

Ermuil coractahapmving org

fix ABsiElanG.

RS
clocuments wil o pemvided.

Contact option
for smooth
seamless process

and

Ow(@©
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Low-fidelity prototype

The low fidelity prototype connects the
primary user to choosing a planner
according to their preferences,
communicating with the planner,
paying to book their services, making

checklist and all set for the big day.
View Happy Giving's

Low Fidelity Prototype
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https://www.figma.com/proto/1Js14SOiY0ylQtK96jC5Ey/Happy-Giving?page-id=0:1&node-id=3:2&viewport=241,48,0.25&scaling=contain&starting-point-node-id=3:2

Usability study: findings

Write a short introduction to the usability studies you conducted and your findings.

Round 1 findings Round 2 findings

o Users wanted a recurring monthly

donati i o Users wanted help with Tax
onation option

exemption for donations

They wanted customized donation e Wanted option to donate in different
reports currencies
e Notifications for donation reminders e Necdledl i see eiieTeles

generate trust

Google



Refining * Mockups
. e High-fidelity prototype
the design

e Accessibility
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Mockups

The early wireframe did not
have the currency option,
the usability sudy helped in
refining the designs exactly
as per the user needs. This
helped in adding the much
needed option to donate

in different currencies

Before usability study
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After usability study

@d Happy Gving
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Mockups

The second usability
study revealed the
importance of tax
exemption for Donors
which was subsequently
added in the final
prototype.

Before usability study

After usability study
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Mockups for a responsive Happy Giving website
MOBILE

om0

Causon g8y ey
e nonasivey
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High-fidelity prototype

The final High Fidelity Prototype had a

much better, simpler, more efficient T T r——

userflow for making donations easily T T
. . HPRY RwE.

and joyfully. It also incorporated user e || D

T OO

needs of a recurring monthly
donations, customized reports and
many more.

View Happy Giving's

High Fidelity Prototype

Donation F...

Google


https://www.figma.com/proto/1Js14SOiY0ylQtK96jC5Ey/Happy-Giving?page-id=102:90&node-id=151:1326&viewport=241,48,0.5&scaling=contain&starting-point-node-id=102:1347

Accessibility considerations

Provided access to a large Used universal and big
base of Donors with icons to make navigation
choice of languages easier

Provided currency option
to make it easier for
international Donors

Google



. e Tak
Going forward SIS

e Nextsteps
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Takeaways

Impact:

The website makes the donor very happy to
donate with minimum time and effort and
fulfill their need to give to society with

compassion and love.

One quote from a user:

“"Happy Giving" is a fantastic website for

donation which has addressed all my needs.

The key features like donation logs and

accreditations are really helpful!!!”

What | learned:

While designing the website, | learnt how even
giving donations can be made so simple and
efficient. It was mostly the user research and
study which formed the basis of what the
current prototype looks like. Wihout these and
the peer feedback, it would not have been so

usable, efficient and simple.
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Next steps

Conduct another round of
usability studies ro
ensure that all the

changes done are as per
the user feedback

Get more user feedback
to add any new or
important feature

Iterate over all the
feedbacks received till
date and make changes if
necessary to make the
responsive website ready
for handover to the
engineering team.
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L et's connect!

Thank you so much for reviewing my work on the Happy Giving website.
If you want to check my portfolio or connect with me, my contact information is provided below.

Email: alkadalmia@gmail.com
Website: alkadalmia.com

Google


mailto:alkadalmia@gmail.com

